
Advertising your organic 
product or company in the 

Organic Shopper Magazine
16 Lookout Drive
Asheville, NC 28804
www.organicshoppermag.com
debi@organicshoppermag.com

The organic industry is one of the fastest 
growing, consumer driven industries in 
the United States. The key word here is 
“consumer.” Every year more people  
are buying organic food and lifestyle 
products to: 

 Promote Good Health
 Promote a Healthier Environment 
 Avoid Pesticides    Chemicals 
 Avoid Genetically Engineered Foods

The Organic Shopper is a free 
consumer magazine with a mission                
to help grow organics by inspiring 
and helping shoppers to buy and 
support organic.

Each issue features: organic news, 
organic product reviews, organic 
lifestyle articles, recipes from organic 
chefs around the country, resources              
for shopping organic, action alerts        
to promote and protect organics                   
and resources for organic shopping. 

I invite you to promote your organic 
products or service in this targeted 
print and digital magazine read by 
organic shoppers throughout the  
United States.  

Debi Athos
Publishing Editor

       
Fax: 828.253.7537

828.337.6114

Call for special Sponsor Advertising Packages

organic
Shopper
 An organic shopping  
�	  lifestyle magazine!

&



 

The Organic Shopper is distributed for FREE in natural and organic 
groceries and markets (Earth Fare, Greenlife Grocery...), natural and 
organic lifestyle stores, community events (such as the Organicfest in 
Asheville, NC,) natural health centers, welcome centers and nationally by 
subscription. Advertise your organic product or service today!                        

Ad Sizes:  Vertical  Horizontal
                         W       H           W        H

Ad Requirements:
Electronic Ads Only
1. PDF, Print resolution, with fonts and 
graphics embedded                                          
2. Adobe Illustrator EPS, all fonts converted 
to outlines with graphics embedded.                    
3. Use a line screen the resolution at 400 dpi  
for line art and 200 to 300 dpi for halftones.                                                                    
4. All color (including color art fi les) must be   
    CMYK. Do not use RGB color. If you use  
    Pantone color, it must be converted to                  
     CMYK process separations.

1/12 Page:  2.45 x 2.35 2.45 x 2.35 
1/8 Page:    3.65 x 2.35          
1/6 Page:  2.45 x 4.8 3.65  x 3  
1/4 Page: 3.5 x 4.75 7.25 x 2.25                  
1/3 Page: 2.5 x 9.75 7.5 x 3.25                          
1/2 Page: 3.5 x 9.875 7.25 x 4.75                 
Full Page:  7.5 x 10  7.5 x 10                          
Black & White Display Rates:  4-Color / Add 10%

Send Ad:    

1. As an email attachment to:         
debi@organicshoppermag.com             
2. Delivered on a CD to:

                                                           
               

      
Online banner ads available:

www.organicshoppermag.com

Ad Rates: 1x         3x               4x
1/12 Page: $137.00
1/8 Page: $225.00
1/6 Page: $275.00 
1/4 Page:  $395.00                        
1/3 Page:  $449.00                                          
1/2 Page: $756.00                         
Full Page:  $1250.00              
Inside Back: $1450.00                   
Inside Front: $1550.00
Back Cover:  $2000.00 
                          

$117.00
$195.00
$235.00
$325.00                      
$404.00                          
$636.00                          
$1150.00
$1350.00
$1450.00
$1800.00

Advertise your organic product 
or service in the Organic Shopper 

All paid advertisers will be listed in the Organic 
Shopper’s “Shop Organic!” online directory and 
get extra exposure in the online digital version! 

Organic Shopper 2010 Ad Rates

100% 
Recycled 

Paper

Spotlight your holiday gifts 
in the Organic Shopper’s Oct/Nov/Dec             

“Organic Holiday Gifts” guide

Small:$125.00 Large:$175.00  We design!

Finished Size: 8.25 x 10.75
Call for sizing on ads with bleeds

Sales of organic clothing, home products, 
bodycare and pet products are HOT with 
$25 billion in sales in 2008! Shoppers want 
organic and the Organic Shopper is a unique 
organic shopping and lifestyle magazine to 
help shoppers buy organic!

Circulation: 25,000*+  Readership: 75,000 
Organic Shopper magazine is distributed:  
*Circulation increasing with each issue!          

              

Organic Shopper Magazine
16 Lookout Drive
Asheville, NC 28804-3330

Organic Shopper Online Digital 
issue now available online!        

Organic Holiday Gift Guide
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    ost of us know the benefits of
going organic. To “go organic”
means better health for you and
your family, the humane
treatment of animals and the
restoring and preserving of our
Earth. But how much of an
impact can you personally make
by purchasing organic food?

“Every time you make an organic
food purchase, your personal
impact is huge,” says R. Mark
Davis, CEO of The Organic
Center. “We are learning more
and more about the benefits of
eating organic through our
research and the information
is overwhelming.”

Currently organic food
consumption is at about
2 percent of total sales.
Davis says if
Americans can
increase that
percentage to
10 by the year
2010, the
increase in
organic market
share will markedly
improve the health of
millions of people,
especially infants, children
and the elderly.

“If individuals consumed
just 10 percent organic it
would have a huge health
impact,” says R. Mark
Davis, CEO of The

Join the mission to
grow organics...eat organic!
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Mission Organic 2010 is an ambitious campaign with an
exciting goal: to increase the current market for organic
food from 3 percent to 10 percent by 2010. When we, as
consumers, demand the organic supply, farmers and food
companies will supply the organic demand. The result?
Healthier people and a healthier planet. It’s that simple.

Join the
mission
and get
a free
organic
starter kit!

Make your commitment to
make at least 10% of your
eating choices organic
through the year 2010. That
means at least 1 out of 10
items in your grocery cart
will be organic or at least
1 out of 10 meals you eat
will be organic! Join today:

Organic Center. “It would lower
the incidences of ADD, ADHD
and autism in our children and
eliminate up to 2.5 million
pounds of antibiotic use on
livestock farms, just to name
a few of the benefits.”

In order to issue the challenge
of 10 percent organic by 2010,
The Organic Center launched a
campaign called Mission Organic
2010. The campaign will educate
Americans on the overwhelming
benefits of eating organic and
how they can make a difference
by just making 10 percent of their

food purchases organic.

“All you have to do is
purchase one organic

food item out of
every 10 food
items you put into
your shopping
basket,” says
Davis. “Or for
every 10 meals
you eat, make
sure one is

organic, and you
will be part of making

Mission Organic 2010
a reality.”
To join Mission Organic 2010,
go to www.MO2010.org where
you will learn the latest about
the benefits and research on
organic food and how to live
an organic lifestyle.
Reprinted with permission
from The Organic Center
www.organic-center.org

M

www.mo2010.org

Tips for buying healthy food
without breaking the bank

The benefits of organically-grown foods are
many: organic farming reduces pollution,
uses no chemical pesticides and fertilizers,
promotes biodiversity and brings a fairer price
to farmers for their products. But there can be
drawbacks as well: because “conventional
farming” externalizes many of their
environmental costs, and often receives large
subsidies that organic farming does not, there
can be a big difference in the price of these
items at the grocery store. As a result,
organically-grown foods are out of reach for
many families, and for other families it may
take significant re-prioritizing to fit them into
the grocery budget. But does it have to be this
way? Organic foods can fit into a modest food
budget – it just takes a little know-how.

At the grocery store
The grocery store is undoubtedly the most
expensive place to buy your organic fruits and
veggies. One way to reduce your check-out bill is
knowing which products are higher and lower in
pesticide residues, and purchasing the
“conventional” option when the price is much lower.
Environmental Working Group has produced a
wallet-sized card that you can download and carry
with you as a guide at the grocery store (get the
wallet card at www.foodnews.org). Shopping at a
co-op grocery is another way to reduce your cost
–  often a co-op membership entitles you to
significant discounts on everything in the store.

At the farmer’s market
Buying at the farmer’s market

eliminates the middle-man, and
lets you buy produce that

comes  from just a few
miles away, rather than

from California or halfway
around the world. Prices

on organic produce are
often significantly lower at

the farmer’s market than in a
retail store. When you buy from
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 Fawn Pattison

• Onions

• Avocado

• Sweet Corn frozen

• Pineapples

• Mangos

• Asparagus

• Sweet Peas frozen

• Kiwi

• Banana

• Cabbage

Environmental Working Group
www.foodnews.org

Foods Highest in
Pesticide Residues

Foods Lowest in
Pesticide Residues

• Peaches

• Apples

• Sweet Bell Peppers

• Celery

• Nectarines

• Strawberries

• Cherries

• Pears

• Imported Grapes

• Spinich

Organic
       Budgeton a

Advertise your organic product 
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to paper chemistry and the length of the
bagasse fibers; they are simply not long
enough to stay intact on their own.

All Virgin Pulp is Elemental Chlorine Free
(ECF) from an FSC (Forest Stewardship
Council) certified source. All Post
Consumer pulp they use is Processed
Chlorine Free (PCF)

Tree-Free continues to develop new
sustainable products, incorporating ancient
fibers with modern production technology to
produce: Journals, Memo Pads, Sticky
Notes, Stationery, Party Ware, Gift Bags,
Greeting Cards, Note Card Sets

Tree-Free
Greetings is
available for
collaborative
partnerships
and
customizable
programs in
the design,
production,
and marketing of sustainable paper goods.
Visit them online: www.tree-free.com
Tree Free Greetings    866.Tree-Free

Le Petit Provence
Tree-Free Envelope
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Winter  December 5 December 12
Spring March  1 March 10
Summer June 1 June 10
Fall / Holiday Sept 1 September 10 

   
 
          

Issue       Closing Date       Ad Due

1/6 H

¼ H

¼ V

1/6 
V

1/12

$95.00
$145.00
$195.00 
$275.00                      
$359.00         
$566.00                 
$975.00              
$1250.00
$1350.00
$1600.00

Florida: Atlantic Beach, Melbourne
Georgia: Atlanta, Augusta, Athens                            
North Carolina: Asheville, Black Mountain, 
Boone, Brevard, Charlotte, Greensboro,  
Hendersonville, and Raleigh
Ohio: Athens, Marietta  
South Carolina: Columbia, Charleston, 
Greenville, Spartanburg,Rock Hill
Tennessee: Knoxville, Johnson City
National: Paid subscriptions, Natural Lifestyle 
Mail-order Market order inserts    



Advertise in the organic magazine!
Shopper

Yes! Highlight my Free Shop Organic! Online Listing ~ 
with linked logo for only $25.00 or FREE with Full or ½ page ads
 
 
 

All ads must be pre-paid. Advertising is subject to approval by the publisher. The publisher is not liable for ads that contain  
errors in the artwork. The advertiser will not hold the publisher responsible for any liability resulting from any claims or suits 
that may arise out of the publication of such advertisements.

 

 

Organic Shopper Display Advertising   *Please call for availability of back cover advertising

Electronic ad has been emailed to: debi@organicshoppermag.com             Date Sent:  
Electronic ad is enclosed on CD as:          PDF file         IIlustrator EPS   

Ad Received 

  
Online Listing                               

FREE Organic Shopper’s Shop Organic! online listing with 4x display ad contract:
	
	

The Organic Shopper is a media sponsor for 

a FUNtastic festival celebrating everything organic from 
food and farming to fabric and flowers in September 2010 

in downtown Asheville, NC.                     
For more info visit: www.organicfest.org   

 

Please make checks out to:  Organic Matters Media  Mail: Organic Shopper, 16 Lookout Drive, Asheville, NC 28804-3330

www.organicshoppermag.com

Please send vendor info for Organicfest 2010
Please send sponsorship info for Organicfest 2010

Ad Size:                                              1x        3x        4x   Circle Issue/s:  Winter   Spring   Summer   Fall/Holiday                        

YES! Please place the following display ad in the Organic Shopper: 

Organic Holiday Gift Guide       Small / 35 words / small image       Large / 70 words / medium image
Organic Holiday Gift Images: 300 dpi pdf, eps or tif formats / Details of image sizes will be emailed

Your display ad will also be included with a  
live link in the Organic Shopper Digital issue

Advertising Contract
Company:							        Contact:                                                                                 

Address:      							        		                    Zip:

Email:      								                  Phone: (        )

Website:	   						                              Fax:     (       ) 
    

• Organic Beverages 
• Organic Beauty 
• Organic Clothes 
• Organic Events
• Organic Flowers 
 

• Organic Food 
• Organic Gardening 
• Organic Goodies
• Organic Home 
• Organic Kids 

Ad Categories: Circle one category from the list for your listing:
• Organic Kitchen 
• Organic Mail-order 
• Organic Markets 
• Organic Restaurants
• Organic Weddings

Online Banner Advertising (or exchange) available contact                                     	
   Debi: 828.337.6114 or email: debi@organicshoppermag.com

Electronic Web-ready Logo 72 dpi has been emailed to: 
 debi@organicshoppermag.com

Display Ad: $ 		      Holiday Gift Guide: $  	          Online Logo Link: $	             Total Payment: $  

Advertisers Signature: 						                            Date:  				  

Publisher’s Signature: 						                            Date:  

Office Use:

Payment check # ______________

  Logo Web Link

  Gift Guide                               

Organicfest 2010


